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RICH MEDIA, POOR DEMOCRACY
First of all the media is business. As much as it should be a reliable source of news and information, the media tends to focus on issues that would make them accessible and profitable. For instance, the media would report news about celebrities, which is high in sensationalism but low on information. Instead of focusing on the matters that affect the country such as the economy or the war, it only focuses on issues that would keep them in business. Additionally, I learn that there is a lot of manipulation in terms of how news is reported. The media owners decide which stories to be covered and how they should be covered, which results in rich media and imperfect democracy.

MEDIA IN THE 21ST CENTURY
The media in the 21st century has responsibilities. It is apparent that the 21st-century media is no longer independent. Controlled press means there is less than the public can trust. It should also be understood that whoever controls the media, the image it portrays control the culture. Having a rapid increase in media outlets is an impairment to a free and independent press. Having several media outlets would mean having flawed media which will result in a flawed democracy and ill informing the citizens. Ill-informed citizens cannot make a proper judgment.

MEDIA LITERACY EDUCATION AND CHOICE
I learn that media literacy is the ability to access, analyse, evaluate and create media in all its forms including prints videos among others. Consumers of the media should consider knowing who sent the message and what's behind the news. This way they would be able to understand the purpose of the word as they consume it. Determining the techniques that are used to attract one's attention would also help a media consumer get to know whether the news is worth consuming or not. Generally, it is essential to educate children and every other media consumer about what the media is about and what to consider when consuming the media.

KILLING US SOFTLY-Advertising image of women
[bookmark: _GoBack]Advertising is the foundation of mass media. The primary purpose of the mass media is to sell products. It is important to note that advertising does sell products, but it does sell more than just products. It sells values, images, concepts of love, sexuality, romance among others. Advertising tells women that what's important about them is how they look. This has harmed the contemporary American woman because they do almost anything to look like the women in the magazines which put their lives in danger. Some will have eating disorders seeking to lose weight and be in shape.

